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*Based on the premium sales growth?

2 BRI SRR R HO RS B I

*Based on the Dairy Number of NPDs launches positioned as premium in H1 2013 vs H12018*
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*Based on the Number of NPDs launches featuring premium claims in H1 2013 vs H1 2018
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*Based onthe Number of NPDs launches featuring premium claims in H1 2013 vs H1 2018*
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*Numbers in millions?
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Sources: 1. Mintel, GNPD, 2018 4. Global Data, Global consumer survey Q4,2017
2. Brookings, The unprecedented expansion of the global middle class, 2017 5. Global Data, Global consumer survey Q3, 2018
3. Nielsen, Moving Up report, 2016
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